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NEVA BUYERS WEEK

Pasrap 6enbix Ho4en Ha 6eperax Hesbl

MocTaBLLUMKM CO BCei Poccum cMoryT HanaanTb KOHTAKTbl C ONTOBbIMM 3aKyMLLMKaMM
M KPYMHENLLNMM TOProBbIMUN CETAMMU, @ pUTeinepbl — 0OBHOBUTb aCCOPTUMEHT CBOMX
MarasmHOB HOBbIMM MPOAYKTaMu 1 ToBapamm




YHACTHUKH

2000 TOIM-meHep)KepoB, pyKoBOAUTENIEN U KOMMEPYECKUX AUPEKTOPOB

npuenyT B CaHKT-leTepbypr, YTO6bl NPOBECTM YCMeLUHbIe NEPEroBOPbl, NOAENNTbCS
CBEXMMU naeamMn ans 6usHeca, yCTaHOBUTb U PacLUMPUTb AENOBble KOHTAKTbI

C KoNJieramMm U3 pasHbix PErMoHOB U CTPaH.

Po3HuyHble cet Poccuu u CHI HoReCa
3aKyrnuwnKoB 1 cneunaancTtoB Y4aCTHUKOB OT ceTen Kad)e, 6aPOB
dhenepanbHbIX U pernoHanbHbIX n pectopaHoB C3®0 u LieHTpanbHon Poccuun

PO3HUYHbIX ceten

AucTpubbloTopbl MocTaBw KU 060pyAOBaHUSA U yCnyr
npefcTaBuTENen ONTOBbIX CreunanncToB - pa3paboTymKOB,
KOMMaHu1 n ANCTpnbbIOTOPOB obopygosanus, IT n ycnyr undpposusaunm

W aBTOMaTM3auum putenna

MocTtaBwuku FMCG JKcnepTbi-NPpaKTUKKU

NMOCTaBLLUNKOB NPOAYKTOB CMUKepOB Ae/10BOW NporpaMmbil,
nuTaHusa n non-food ToBapos aKcnepToB no paboTe Ha pbiHke FMCG




TPU KPYMHENLLNX BU3HEC-COBbITUA

Me>xayHapoaHasa BbicTaBKa «benblie Houmn»

IKCNo3nuunsa KoMNaHMn-nponssognTenenm n NOCTaBLMKOB NPOAYKTOB NUTaHUSA
M HEMPOAOBOJIbCTBEHHbIX TOBApPOB A1 ceTeBOM po3HuLbl n HoReCa.

LienTp 3akynok Ceren™

MpAMble HANMBUAYanNbHble NeperoBopbl ¢ 3akynwmnkamu 100+ poccMmnckmx
N 3apy6eXKHbIX pO3HUYHbIX ceTein 1 HoOReCa-komnaHui.

Henoson ®opym

80 aKCcnepTHbIX BbICTYMJIEHNI NO aHann3y pbiHKa puTensa, noctaBkaM B CeTH,
onTUMMU3auMn accopTUMEHTa M OHNIaMH-MpoAaXkam.

N KOHEeYHO...

Mutep, 6esbie Ho4u, Npoxnaga c 6eperos Hesbi, nereHgapHble ABOPbI-KOI0ALbI, CO60PbI
Y NapKu, yioTHble 6apbl, POMaHTUKa pa3BOAHbIX MOCTOB...







BbICTABKA

TemaTuyeckue pasgenoi:

[MpoAyKTbl NIUTaHMA HenpoaoBonbCTBEHHbIE ToBapbl gn1s goma
TOBapbl

TexHonornu undposmsaLun ToproBoe, cknajckoe
¥ aBTOMaTU3aLumm puTeina 1 KaccoBoe o6opyoBaHue

Jloructuka u yrnakoBkKa TOBapr ana peten, [MnBo, BOAbI, aNiKOronb
KaHuUenAapua




BEJIbIE HOYI 2023

5 NPUYMH NPUHATD YYacTHUe B BbIiCTaBKe:

LieneBas ayputopus B O4HOM MecTe
[NpencraBbTe CBOKO NMPOAYKLIMKO POCCUMCKUM U MHOCTPAHHBIM CETHAM

C60p KOHTaAKTOB M NnaoreHepauus
YBenunubTe OXBaT 1 NOMy4YnTE GONbLLE «FOPSLLMX» NNA0B

MapKeTMHFOBbIe BO3MOXXHOCTH
Hpe3eHTyl7|Te HOBVHKU A y3Hal7|T€ NOTEHLMaIbHbIN Cnpoc cpean 3aKynLinKoB

Mo6unbHbI opuc Ha MeponpuaTUn
MpoBeanTe NeperoBopbl B KOMMOPTHON 06CTAHOBKE

CoBMecTHas BeuepHsis nporpaMmma
3aKpenuTe [1e10Bble CBS3M BO BPEMS MPOry/KM Mo pekaM 1 KaHanam
CeBepHOM CTOMULbI




LLEHTP 3AKYMNOK CETEU™

Hdorosoputecb 0 noctaBkax B 100+ po3HuuHbIx ceTeit Poccuu u CHI'!

LleHTp 3aKynok CeTen™ — (hopmart [enoBbIx NeperoBopos., rae NocTaBLLMKM
NPOBOAAT 9KCMPECC-NPe3eHTaLMIo ANA 3aKyNLNMKOB 1 J0rOBapmuBatoTCa O NOCTaBKax
NpoayKTOB BO BCe KpynHenwne cetn Poccum n CHI'!

JINYHDBINA KOHTAKT
HOBbIE KJIUEHTDbI C 3AKYNLWWUKAMU
3akroumnTe OT 2 10 / HOBbIX KOHTPaKTOB [NpoBeauTe 0o 50 NeperoBOpoB
C permoHanbHbIMW, Cbeﬂ,epaﬂbelMl/l N MO3HaAKOMbBTECH JIMYHO C

1 3apyHEXKHBIMIU PO3HNYHBIMM CETAMMU
n HoReCa 3a 3 gHA

3akynLMKamMm Ballei kateropum

BbICTPbIA BBOA
OBPATHAA CBA3b NMPOAYKTA
Y3HanTe MHeHVe 3aKynmMKOB Mo HauHuTe OTrpy3Kkn B pO3HUYHbIE
NPOAYKTY M UCMONb3YNTE UX KOMMEHTapnm CeTun 3a bamKanne 2 mecsua

ana ycunenuns Kl




MWHCTPYKL WA MO YYACTUIO B LUIEHTPE 3AKYMNOK CETEM

e

Perucrpauus MoarortoBka
3a6pOHMPYITE CTEHA M NMONYyYMTE CAMCOK CETEN, OpraHun3aTopbl NpeaocTaBAT
3aMHTEPECOBAHHbIX B BalLei NpoayKLmm METOAMYECKME MaTepuanbl MO NOATOTOBKE

adhdexkTnBHOro K v npoBeaeHNto NeperoBopoB

3anucb Meperoeopbl
Bbi6epuTe MHTEPECHble BaM ceTw, 3anumMTeCh K HUM 3aKynuinKkn ceTein 6yayT > AaTb BaC 3a NeperoBOpPHbIM
1 nony4nTe KOMMOPTHLIN rpadyK NeperoBopoB cTonom B LieHTpe 3akynok CeTtew

3a Tpu aHsa Bbl cmoxkeTe nposecTn oT 40 o 60 neperoBopos
C 3akynwimkamm n3 100 posHu4HbIX 1 HOReCa ceTel




OTKPbITAA OEJTOBAA NMPOIPAMMA

MNMonyunTe aKTyanbHYIO aHANIMTUKY U paboTaloLLue MHCTPYMEHTbI
AN pa3BuTuA 6uM3Heca ot 80 BeAyLLUX CMUKEPOB MO KJ/IIOYEBbIM
BornpocaMm FMCG-pbiHKa:

MocTaBKM B PO3HUYHbIE CETU
OucTtpubbloums n ontoBasi TOProens
MpoaBuxeHne ToBapoB Ha MapkeTrnencax
MapKeTUHT n 6peHaNHT

HoBble TexHONOruMn u IT-pewieHna B putenne

Tpenha-MapKeTUHT U NPOABUXEHME TOBApOB







KOHKYPCbI )19 MPOU3BOAUTEJIEW

«MIHHOBALMOHHDbIN NPOARYKT», «Bbl60p ceTeit», «Hawa Mapka»

ABTOPUTETHbIE KOHKYPCbI MPOAYKTOB NMUTaHUA 1 TOBAPOB HapOAHOro NOTpebaeH s,
KoTOopble NpoBoaaTca 6onee 30 neT Ha BeAyLLMX OTPacieBbIX BbicCTaBKax MOCKBb!
n CaHkT-leTepbypra.

Meganu n annaombl KOHKYPCOB ABMAKOTCA CEPbE3HbIM NMPENMYLLIECTBOM lMepea

KOHKYpPEHTaMM Ha NeperoBopax ¢ PO3HUYHbIMIU CETAMMU 1N YBENNYMBAKOT AOBEPUE
noTpeduTenen Npu Bblbope ToBapa B MarasmHe.

Yyactue B KOHKYpCe faeT:

BHMMaHME 1 NOANBHOCTb 3aKYMLMKOB KPYMHENLLNX CETEN, MapPKETM/IENCOB,
PECTOPaHOB 1 NPOMECCNOHANOB PbiHKa

[oBblLEHME JOBEPUA NOTPEOUTENEN K TOPrOBOM MapKe 1 yBemyeHne npogax
Balen npoaykumm

PR-nogaep>xky u ocelleHne B 30+ otpacnesbix CMIW 1 pecypcax BbICTaBKM

Balun NnpoAyKTbl XXAYT CBOMX Harpaa!







KYJIbTYPHAA NMPOIPAMMA

3aBepLuuTe pabouni ce3oH apKo!

[Bosgem Neva Buyers Week aBnsaetca BeuepHas HedopMasibHbl MporpaMma,
KOTOpas NMOMOXET y4acTHNKaM 3aKpenuTb [eN0Bble CBA3Y
1 MO3HAKOMUT C KpacoTammn CeBepHOI CTOMMLbI.




BEYHEP BE3 TAJICTYKOB

BeuepHuii pyplieT Ha Tennoxoge

Neva Buyers Week — aT0 elle 1 BO3MOXHOCTb
MO3HaKOMWUTbCSH C OAHUM M3 CaMbIX KPaCKBbIX
ropofoB Mupa B nepuof benbix Houwen! CneynanbHana
BeYepHAA 3KCKYPCUA MO3BOSINT BaM YBUAETD MMaBHble
AoctonpumedatenbHocTn CaHkT-INeTepbypra!

0630pHan akcKypcusa no lNetepbypry

oA 3BYKM XKMBOW My3blIKK, C 60KaNoM BUHA

M N3bICKaHHbIMW 3aKyCcKaMm Bbl CMOyeTe NpocneanTb
MCTOPWKO FOPOAa MO ero apxmMTeKType: MblllHble
[IBOPLIbl, CTPOrne 3aMKn, BENNYECTBEHHbIE COOOPbI

N U3ALLHbIE cabl.

bap- Typ

CaHKT-TeTepbypr — cTonMLa 6apHOM Xn3Hn Poccuu.
Mpurnawaem Bac Ha Nporynky nNo n3BeCcTHbIM 6apam
MeTepbypra, BO BpeMst KOTOpOW Bbl MO3HaKoMUTECH
C UCTOPUEN NMUTENHBIX N YBECENUTESbHbBIX 3aBeAeHN
C AOPEBOJTFOLIMOHHbBIX BPEMEH W 0 HALLMX OHEN.

B MapLupyTe 13 cemun 6apoB Mbl OXBaTMM CaMble
HeobblYHble MecTa [eTepbypra!

Pa3Bog mocToB

BnaunTtHas kaptodka CaHkT-[leTepbypra - pasBoHble
MocTbl! B BedepHen nporpamme Neva Buyers Week
Bbl noceTnte HabepexkHyto HeBbl, BUA C KOTOPOWA
OTKpPbIBaeTCA Cpasy Ha TPX MOCTA, B MOSTHOYb
HanpaBASHOLLMX CBOWN CBO/bl B 3BE3JHOE HEOO

Hag CaHkT-TeTepbyprom!




[MTOYEMY BbIBUPAIOT NBW

@ ManyeHko Uropsb, JIALIOTA

['OCTW 1 KNNEHTbI, KOTOPble NOAXOAAT, MaKkCMMasibHO HaCTPOeHbI Ha

LA D O GA coTpyaHunyecTBo. bonee 15 foroBop&HHoCTe, KOTopble 6yAyT BOCNPOU3BEAEHDI
B Aeno. Koraa eLwg, Kak He B 6enble HOuM, MPOBOANUTL 3TO Meponpusitue?!

CtuxuHa Upuna, AKM3I zs
. P —
3pecb ecTb yCnyru, ToBapbl, PUTENS, — 3TO OYEHb MONIe3Hble
[enoBble KOHTaKTbl. HaM yaanocb Noo6LiaTbesa ¢ COTHEN Ntoaein AKMD
13 pasHbix cdep. “benble Houn” - naeansbHbIN popmart! PN KaRposLX KoMnar

ConoBbes PycnaH, I'paaycbl Bcero mupa

Neva Buyers Week - Moe 0aHO 13 NtoB6UMENLLNX MepPONpPUATUIA.C KaXAbIM rofom
BCE nyuLLe 1 nyylle: MacluTabHee, MHTEPAKTUBHEE, MOCTaBLUMKOB 60sblue. Neva
Buyers Week o6beavHnna kKomnaHvo NponM3BOANUTENSI U KOMMAHUIO CETEBY!HO.
34ecb MOXHO HallTW TO, Yero HeT HUrAe.

FoHuaposa Jlapuca, Norbel

3aecb KnaccHas atmochepa. MHe HpaBUTCS KakK HacTpoeHb! toaun. Bee, uto s
6bI1710 3an1aHNPOBaHO HaMK, BCE OCYLLECTBUIOCH. COBETYHO BCEM NpUe3sXaTb, NORBEI:
npoBOAUTb NeperoBopbl N APKO Npe3eHToBaTb cebs! KOMMbIOTEPHbIE PELIEHUs ANs Gi3Heca

Cky6ko lOnus, Asia Spirit

PEKOMEH,D,yIO y4acTBOBaTb BCEM, KTO XO4eT 3anTn B TOproBble CETU. YHuKanbHas
BO3MOXHOCTb 3a O4€Hb KOPOTKO€E BpeMA NPOBECTN MHOXXECTBO NeperoBopos.
370 npegasepue HaCToAWMX KOHTPAKTOB B JanbHenwem.




[MTOCTOAHHbIE YHACTHUKH

100+ po3HUYHDbIX ceTeil NpueayT O6HOBNATb aCCOPTUMEHT

Ha NEVA BUYERS WEEK!
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OPTAHN3ATOP

KoHrpeccHo-BbicTaBouHaa Komnanusa «MMIMEPUA» — opraHnsaTop
$hopymoB, KOHdepeHUMIA, cbe3nos 1 LieHTpos 3akynok CeTen™ B pasfinyHbIX
ccthepax TOProBn, a TakXe oTpacsieBbix BbicTaBok ¢ 1991 roga. ExxeroaHo
KBK «<MMIMEPUA» npoBoanT okosno 40 MeXayHapoAHbIX U BCEPOCCUMUCKUX
(hopyMOB 1 KOHEPEHLNA.

MeponpmlTue NMpPpoXoAuUT Mpu noaaepixke

TOproBo-NpOMBLILINIEHHaR Nanata ;i!.nbh B OslUEPOCCHACKAR NIETIOBASA
Poccuiickoin Pegepaunn ¥ !n*@ SKCMEFTOR OBLIECTBEHHAR POCC“H

PBIHICA PUTEATNA OPTAHHU3ALMA
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KOHTAKTDbI

3asfABKY Ha yyacTue Bbl MOXeTe 3anoJIHUTb Ha caunTe

buyersweek.ru

no TenedoHam
+7(812) 3274918 + +7(495) 73079 06

TaTbsiHa PomalukuHa AnacTtacus Nonsikoea Ennsaseta Enena Hepony»xko
CTapwmit MeHegxep MeHemxep no pabote Munoeunpgoea Mewneaxep no pa6oTe
no paboTe C KMeHTaMu C KJTI0YEBbBIMYU KITUEHTaMMU MeHegep no pa6oTe C UHOCTpPaHHbIMKU
tr@expo-sales.ru ap@expo-sales.ru KNMeHTaMu KAneHTamm
em@expo-sales.ru en@expo-sales.ru
3nata bopkyHoBa Hatanbsa MockeuHa Cepreit BopoBcKux Bnapucnae Wynbrux
MeHepxep no pa6ote MeHepxep no pabote PykoBoauTens otaena PykoBoauTenb nporpammHoro
C KIMeHTamMun K/IMeHTamMun no pa60Te c retail KoMuUTeTa

zb@expo-sales.ru nm@expo-sales.ru pm@imperia-forums.ru forum3@imperia-forums.ru




buyersweek.ru

[pucoeanHARTECD K HALUKUM rpynnam
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